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2 ACCESSIBLE TOURISM 

Accessible Tourism 
in Cavan 
 
the challenges, outcomes and benefits 

 
2013 European Destinations of Excellence 
2014 World Responsible Tourism Gold award 
‘Best for People with Disabilities’   
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INTRODUCTION  
to our destination 



Joanne Hayes 

Cavan County Tourism Officer 

Cavan County Council 

 www.thisiscavan.ie  
 

 Role: Management of brand, product 
development, social media, cross border work, 
some festivals, marketing, brochures and more 

Who am I? 

  

http://www.thisiscavan.ie/
http://www.thisiscavan.ie/


• Role of Cavan County Council in improving 
access for all - the benefits 

• My role in that process – the challenges 

• Disabled Go and other key product 
developments - the outcomes 

• Information on the new brand – This is 
Cavan! 

• The future 

 

What to expect   



Role of Cavan County Council in 

improving access for all  

 



Role of Cavan County Council in improving 
access for all  2007 – 2015  

Not perfect but trying to be 
 

Access Officer 
 

Establishment of CRAIC team – Consult consult and 
then consult some more!  
 Irish Wheelchair Association, Winners on Wheels,  NCBI, Holy Family 

Special School, Mental Health, Parkinson Association of Ireland, 
Acquired Brain Injury Ireland,  Cavan Access Association, National 
Learning Network, New Irish  Association of Spina Bifida 
 

Investment in remedial works - €180K on dropped 

kerbing, pedestrian crossings, tactile paving, parking bays etc 
 

 
 



Partnerships 

Cavan 

Local Authority -
Access Officer, 

Tourism, 
Engineer, Arts, 

Library , Heritage  Chamber of 
Commerce 

Tourism Trade 

Cóillte 

Fisheries Board 

Scouting Ireland 

CRAIC Team 

Disabled Go  

Access Cavan 

Community and 
Voluntary Forum 



Access Audits  
€180,000 on remedial works 



What have we done? 

• Culture of organisation – training / leadership and 
the importance of diversity 

 

• Multi-access paths - Con Smith Park, Killykeen, Dun a 
Ri Forest Paths, Cavan Burren Park, Green Lough, 
WW1 Trench Experience 

 

• Play areas for children with disabilities – Con Smith 
Park  

 

•  By-laws prohibiting sandwich boards in Cavan town 
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What have we done? 
 

 

• Free adaptable bike hire  

• Access stickers all over Cavan town 

• A focus on access during festivals and events 

• Fleadh Cheoil na hÉireann 2010 – 2012 

‘To provide the first truly accessible Fleadh Cheoil’ 

With accessibility day, shuttle buses, parking, 
venues, camping etc  

• Walking festival / Geopark events /Taste of 
Cavan  
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• Investment in public buildings far exceeds 
standards – Johnston Central Library, Cavan 
Leisure Centre 

 

• Ongoing liaison with Access Cavan network 
 

• Cavan town – ‘Age Friendly Business Town’ 
2014 

• Accessible tourism guide to Cavan 

What have we done? 
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• www.disabledgo.com - 515 access audits across 
the county available online 

• 2013 EU EDEN European Destination of Excellence 
winner  

• Kanchi ‘Disability Awareness Training’ to 120 
people in Cavan 

• 2014 www.responsibletourism.com global award 
in category ‘Best for people with disabilities’ 

• Working with accommodation trade in Cavan  

What have we done? 

http://www.disabledgo.com/
http://www.responsibletourism.com/


Access in County Cavan 
 

Disabled Go Access Guide 

• Only county in Republic of Ireland 

• Benefit to tourists 

• Economic benefit to business 

– Spending power of people with disabilities 

– Examples : Cullies Petrol Station & Easons, Cavan 

• 520 business audited across County Cavan 

‘if we get the world right for people with 
disabilities, we get it right for everyone’  
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Creating better access 
– the challenges 

‘Are we good enough?’ 
Money 
 

The recession  
The right people – access officer 
Leadership  
 

Attitude 
 

Disability awareness training 
 

Commercial value 



Accessible Tourism- the future? 

5th Quadrant Analytics 
‘The disability market is the next big 
consumer segment’ 
 
Smart companies are becoming 
Disability- Smart –delivering benefits to 
people who do not consider themselves 
disabled 
 
€100 V €170 per night for hotel sector 
 
Return on investment – not just an 
‘ethical’ issue 
 



Access for all tourism  
 

Cavan Burren Park 

€1.3M investment 
New visitor centre 
Megalithic tombs 
New car park /entrance 
4 Walking trails 
1 multi- access path 
The Cavan Way  / Spectacular views 
5000 visitors June – end Aug 





TOURISM PRODUCTS 
 

14,000+ visitors in year one 
Trench adapted to accommodate 
wheelchair users 
 

Peace Garden 
 

Events  
 

Award winning museum 
 

Children's facilities 
 

Coffee shop, walk, playground 
 

19th century building – adapted with 
lift, accessible toilets etc 

Cavan County Museum and World War 1 
Trench Experience 





BRANDING CAVAN FOR TOURISM SUCCESS  









34 

Samples of Brand Roll-out –to include access 



 
 Marketing Management / future  
 
Ongoing promotion of This is Cavan Brand 

Build on brand values and positioning  

Roll-out strategy Signage, advertising, print, online… 

New 5 Year Tourism Strategy in 2015 

Development of accessible tourism in County Cavan 

Evolving internal and external audience dialogue – 
ongoing networking within tourism trade 
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Thank you for listening 
 

• www.thisiscavan.ie  

• e: fun@thisiscavan.ie 

• jhayes@cavancoco.ie   

 

 

 

•   

http://www.thisiscavan.ie/
http://www.thisiscavan.ie/
mailto:fun@thisiscavan.ie
mailto:jhayes@cavancoco.ie
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