
Responsible Tourism in Destinations RTD9 

11th March 2015    #RTD9 
  



Wild 
Atlantic  
Way 

Strategic Environmental 

Assessment 

2 



Wild Atlantic Way 2015 - Strategic Focus 

• Deliver the Brand Promise & Visitor 

Experiences 

• Aggressively promote and sell the 

Wild Atlantic Way “Destination Brand” 

internationally 

• Secure the necessary capital and 

deliver key projects 
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V I S I O N  

Wild Atlantic Way Brand Story 

To create a world class, sustainable 
and unmissable destination brand 

that engages and energises the 
visitor so that they become 

powerful advocates and leave them 
wanting to return for more. 
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Experiences of the 
Wild Atlantic Way 
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