


 

 

Building this scenario since 2007 

• Infrastructure 

• Business Network 

• Support Partnerships 

• Research & awareness 

 
 

 



Geopark Status brings 

International recognition, networks, 

standards and opportunities. 

 

Building a relationship with UNESCO 



 

 

Transferrable 
model for sustainable 

tourism  destination 

development   

 

showing 

 

Measurable 
environmental , social 

and economic returns 



What we do 

• Consult, agree & implement 

• Build partnerships 

• Find resources 

• Develop standards 

• Reward effort 

• Measure & report 



What the Network does 

• Achieving sustainability standards 

• Visitor Focus; Visit the Burren with Us 

• Network structure and work programme 

• Creativity and ethos 

• Commitment 

• Mentoring 

• Co-funding 



So far….. 

• Shift in perspective from ‘a business’ to ‘the 

destination’ 

• Creating a strong sense of purpose 

• Testing efficiency in training & measurement 

• Up skilling in mentoring and marketing 

• Experiencing the benefits (both businesses and 

agencies) 

• International recognition 



What we are learning.. 

• There are economic, environmental and social benefits 

• Partnerships/networks are not easy 

• Time and timing matter 

• Trust and good communication (listening!) are vital 

• Profit is a key motivator, but not the only one 

• The benefits for large organisations of certification are obvious 

.....but for small businesses? 

• Mentoring is most effective for influencing behaviour. 

 



Where to? 

• Joined up approach? 

• Are key partners convinced yet? 

• Is our model transferrable? 

• Is the WAW the vehicle? 

• What policy developments are needed?  

• What about certification? 

 

 



Thank you 

 




